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Design for Business
Pioneered by Raymond Loewy (1949 Time)

Farther of Industrial Design
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Design for People. Pioneered by Henry Dreyfuss
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Design for Technology. Aesthetic Influenced by Technology

Steam Bending Fiberglass Molding Single Piece Injection Molding

Thonet Chair Molded Fiberglass Chair Air-Chair
Michael Thonet 1876 The Eames 1950 Jasper Morrison (1999)
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vitra | Charles & Ray Eames x  + A vitra | Charles & Ray Eames x +
C & vitra.com/en-es/about-vitra/designer/details/charles-ray-eames (&) 8 vitra.com/en-es/about-vitra/designer/details/charles-ray-eames

About Vitra / Charles & Ray Eames Products

Vi'l‘l"a. Sustainability History Design process Jobs & Careers Vitra Campus

Images: © Eames Office, LLC

Charles & Ray Eames Products

T n %

Aluminium Chairs EA 101/103/104 Aluminium Chairs EA 117/118/119 Aluminium Chair EA 124

Charles & Ray Eames Charles &

from 2,350.00 EUR from 3,350.00 EUR

‘e

Lounge Chair Ottoman

C <R R Fa
Lharies & Ray £Q

Charles Eames, born 1907 in St. Louis, Missouri, studied architecture at Washington University in St. Louis and
designed a number of houses and churches in collaboration with various partners. His work caught the
attention of Eliel Saarinen, who offered him a fellowship at the Cranbrook Academy of Art in Michigan in
1938. In 1940, he and Eero Saarinen won first prize in the 'Industrial Design Competition for the 21 American
Republics' - also known as 'Organic Design in Home Furnishings' - organised by the Museum of Modern Art
(MoMA) in New York. Eames was appointed head of the industrial design department at Cranbrook the Eames Wool Blanket Cover Print, January 1944 Cover Print, July 1944 Cover Print, November 1944

'S R RA ~ e ( rlas & av Fames Charles & Rav Eames “~harles & R, Fames
Charles & Ray Eames arles & Roy Eames Chorles & Ray Eames Charles & Ray Eames

same year.

399.00 EUR 4500 EUR 4500 EUR 4500 EUR



Design for Behavior

Design of Electronic (Technology, Computer Embedded) Products
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Braun SK 2 Radio Designed by Dieter Rams 2 Jchytg@c r r c p3
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Iphone(2007) designed by Jonathan Ive, a Fan of Dieter Rams
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Sales " Marketing
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Pb " (Incremental, Radical)

Nintendo Wii
Swatch

Product Quality

Norman, D. A., &Verganti, R. (2014). Incremental and radical innovation: Design
research vs. technology and meaning change. Design issues, 30(1), 78-96.
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Design for
Incremental Innovation



Product Quality

Design Parameters
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People Propose, Science
Studies, Technology Conforms.
(Donald Norman)
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Design for
Radical Innovation



Product Quality

Design Parameters
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We hack the whole agrifood value chain to feed the world We build farms to feed the world. Even on Mars




N.THING is a company that operates
smart container farms.

The meaning of SIKMULSUNG is plant +
planet, a virtual star between Earth and
Mars.

The name reflects the system that can
be cultivated in space. It was branded
with the big dream of a company that

builds a farm on Mars.

This store allow customers to experience
a series of processes from growing,
harvesting, cooking, and eating in one
place.
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0.

Is innovative ( 1 Q)

Makes a product useful ( Q)

|s aesthetic (M YD @

Makes a product understandable ( \ | Oa)
Is unobtrusive (y ~ ® Y v a)

Is honest ( \ U a)

Is long-lasting (A U -~ Oa)

Is thorough down to the last detail ( U 4
Is environmentally friendly (A a
Involves as little design as possible (b 3 «f
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G U a Ab a

1. * 2B, d O(Maximum Effect for Minimum Means )
2 (Unity in Variety )
3.0 (Aesthetic Integration)

4. Most Advanced, Yet Acceptable (MAYA)

5. Optimal match ( L )

Modified from Hekkert, P. (2006). Design aesthetics: principles of pleasure in design. Psychology science, 48(2), 157.
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G U a Ab a

1. * aB, d O(Maximum Effect for Minimum Means )
2 (Unity in Variety )
3.0 (Aesthetic Integration)

4. Most Advanced, Yet Acceptable (MAYA)

5. Optimal match ( L )

Modified from Hekkert, P. (2006). Design aesthetics: principles of pleasure in design. Psychology science, 48(2), 157.
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NEW: check out our new Foldscope backpacks! Order by Dec 12 to get for the Holidays.
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The Paper Microscope

6 million people

with our foldable paper

microscopes, and we have created an online

- W ) — 2
L H community of explorers unlike any other
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G U a Ab a

1. * 2B, d O(Maximum Effect for Minimum Means )
2." 7 (Unity in Variety )
3.0 (Aesthetic Integration)

4. Most Advanced, Yet Acceptable (MAYA)

5. Optimal match ( L )

Modified from Hekkert, P. (2006). Design aesthetics: principles of pleasure in design. Psychology science, 48(2), 157.
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Figure 6 Audi A8 D3, 2004 Figure 7Audi A8 D3, 2005 Figure 8 comparison of grilles as visual primitives

Figure 9 Audi A8, D4, 2014
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C @ developer.apple.com/design/human-interface-guidelines/guideline

@& Developer

Design

Human Interface Guidelines

The HIG contains guidance and best practices that can help you
design a great experience for any Apple platform.

New and updated

Charting data Live Activities Designing for iPadOS

Featured

Buttons Touchscreen gestures Augmented reality
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G U a Ab a

1. * 2B, d O(Maximum Effect for Minimum Means )
2 (Unity in Variety )
3.0 (Aesthetic Integration)

4. Most Advanced, Yet Acceptable (MAYA)

5. Optimal match ( L )

Modified from Hekkert, P. (2006). Design aesthetics: principles of pleasure in design. Psychology science, 48(2), 157.
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« Sense of Aesthetics
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(Aesthetic Integration)
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' «Sense of Aesthetics (- Y N

Starck, Kartell, Autodesk, Milan design week 2019
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FOR THE
REAL WORLD

Human Ecology
and Social Change

ETINAM 20#2



N%ON WVYNCLI

L

R A A e W AT B R



Aesthetic Integration
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G U a Ab a

1. * 2B, d O(Maximum Effect for Minimum Means )
2 (Unity in Variety )
3.0 (Aesthetic Integration)

4. Most Advanced, Yet Acceptable (MAYA)

5. Optimal match ( L )

Modified from Hekkert, P. (2006). Design aesthetics: principles of pleasure in design. Psychology science, 48(2), 157.
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4. Most Advanced Yet Acceptable 0 Ut

b 3 (Possible)d U

(Plausible)

(Probable)




MAYA
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