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AlQ.TALK
Product Overview

Conversational Al

AlQ TALK Agent AlQ TALK Voice
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Industry Landscape Key Takeaways
in MarTech & Adtech Market
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Context Recognition
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User Modeling

x| 2| G 0|E{ 2} AlA| 7 Bl O] E

HHZEFH

B D

Movie
Preference

Movie entity
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Place entity
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Granular User Profile

e Daily Routine

e Personal Interests

e Commuting Habits

e Home and Work Detection
e Eating Preferences

e Sleeping Patterns

e Music and Movie Interests
e Favorite Brands

e and more...
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Technology

Place Place name Starbucks
Place category Cafe
Address 456 Gangnam-ro, Seoul, KR
Enﬁfy Music Song title Radio Ga Ga
Recognition Arfist Queer
Album The Works
Music genre Classic Rock
Release date 1984
Movie Movie title Bohemian Rhapsody

Differentiated Factors

Movie genre
Director
Leading actor
Running time
PG rating

Release date

Drama, Music

Bryan Singer

Rami Malek, Lucy Boynton

2h 14min

PG-13

2018 34
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Personal

Place

User Daily
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Transit
Food
Differentiated Factors
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Home Location

Work Location

Favorite Place

Frequently visited area

Work hours

Sleep hours

Step count

Commute time

Frequently used subway station
Lunch/dinner time

Cafe/bar time

Favorite cuisine

Favorite restaurant/cafe/bar
Favorite artists

Favorite song

Favorite music genre
Favorite movie

Favorite movie genre

125 Gangnam, Seoul, KR
456 Seongsu, Seoul, KR
Hyundai Department Store
ltaewon-dong

8 hrs (10:00am-7:00pm)
7 hrs(1:00am-8:00am)
10,000 steps per day

30 min (9:30am-10:00am)
Gangnam station

Lunch: 12:30pm-1:10pm
Wednesday, 3:00pm
|talian

Starbucks

Queen, Beatles

Radio Ga Ga

Rock

Bohemian Rhapsody

Drama 35
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Business Opportunities
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AlQ.AWARE
Product Overview

Hyper-personalization

AlQ AWARE SDK AlQ AWARE Studio
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